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DAYTONA BEACH, Fla., and TOKYO (Oct. 8, 2025) – The Ladies Professional Golf Association 
(LPGA) and Sanrio, the global lifestyle brand behind beloved characters including Hello Kitty, Kuromi 
and My Melody, are proud to announce a new multi-year partnership. As the newest member of the 
LPGA’s global partner family, Sanrio will collaborate with the organization to create meaningful and 
memorable experiences that bring people together and support the next generation of golfers around 
the world. 

Headquartered in Tokyo, Sanrio is a global lifestyle and entertainment company known for creating 
beloved characters that inspire happiness, friendship and connection. Its flagship character, Hello Kitty, 
has become a global icon, joined by a cast of fan-favorite brands including Cinnamoroll, Pompompurin, 
Gudetama and more — each bringing smiles to fans across generations. Sanrio connects with 
audiences worldwide through character-driven media and storytelling, consumer products, gaming, 
immersive experiences and meaningful partnerships, all guided by its vision of “One World, Connecting 
Smiles.” 

“At Sanrio, we believe in the power of smiles to bring people together and create meaningful moments,” 
said Wataru Nakatsuka, Senior Managing Director overseeing Corporate Strategy Division. “This 
partnership with the LPGA allows us to share that joy with new communities while encouraging the next 
generation of female athletes to pursue their dreams – both on and off the course.” 

Rooted in its commitment to foster connection, the partnership aims to unite communities and inspire 
happiness through golf, blending Sanrio’s iconic characters and brand values in ways that transcend 
cultural boundaries and connect people around the world. From community outreach to the LPGA Tour, 
the initiative will engage fans and audiences through immersive activations, youth development, and 
digital storytelling 



   
 

   
 

Sanrio already supports women’s golf in Japan through its partnership with Mynavi and ALBA to host 
the Sanrio Smile Golf Tournament, which provides young female golfers with opportunities to grow, 
compete and pursue professional careers. With this new LPGA partnership, Sanrio deepens its global 
commitment to empowering the next generation of female athletes through sport and connection.  

“We are thrilled to welcome Sanrio and its family of iconic character brands to the LPGA family,” said 
Jody Brothers, LPGA Chief Sales and Partnerships Officer. “So many LPGA fans already have Sanrio 
characters in their lives, so it made perfect sense to bring our two global brands together in support of 
our incredible athletes. It will be exciting to see how Hello Kitty and her Sanrio friends pop up across 
the LPGA Tour schedule.”   

The collaboration at select tournaments will include golf clinics for area juniors. Hosted at LPGA 
tournaments, these clinics will offer mentorship and hands-on golf instruction to young participants, 
fostering confidence, connection and enjoyment through sport. Additionally, Sanrio will create vibrant 
fan zones at select LPGA Tour events, featuring interactive photo booths, character meet-and-greets 
and more, providing exclusive and memorable experiences for attendees. 

### 

 
About the LPGA 

The Ladies Professional Golf Association (LPGA) is the world’s premier women’s professional golf 
organization. Created in 1950 by 13 pioneering female Founders, the LPGA, whose Members now 
represent nearly 40 countries, is the longest-standing professional women’s sports organization. 
Through the LPGA Tour, the Epson Tour, the LPGA Professionals, and a joint venture with the Ladies 
European Tour, the LPGA provides female professionals the opportunity to pursue their dreams in the 
game of golf at the highest level. In addition to its professional tours and teaching accreditation 
programs, the LPGA features a fully integrated Foundation, which provides best-in-class programming 
for female golfers through its junior golf programming, and its LPGA Amateurs division, which offers its 
members playing and learning opportunities around the world. The LPGA aims to use its unique 
platform to inspire, transform and advance opportunities for girls and women, on and off the golf 
course. 

Follow the LPGA online at www.LPGA.com and download its mobile apps on Apple or Google Play. 
Join the social conversation on Facebook, X (formerly known as Twitter), Instagram and YouTube. 

About the LPGA Tour 

The LPGA Tour is the world’s leading competitive destination for the best female professional golfers in 
the world. The Tour hosts more than 32 annual events across 12 countries for over 200 athletes, 
awarding total prize funds exceeding $129 million and reaching television audiences in more than 220 
countries. Follow the LPGA Tour on its U.S. television home, Golf Channel. 

About Sanrio 

Sanrio is a global lifestyle and entertainment company best known for its beloved characters such as 
Hello Kitty, Cinnamoroll, Kuromi, My Melody, Pompompurin and Gudetama. Since its founding in 1960, 
Sanrio has upheld the corporate philosophy of "Minna Nakayoku" (Getting Along Together).  

https://www.lpga.com/
https://apps.apple.com/us/app/lpga-now/id444278124
https://play.google.com/store/apps/details?id=com.july.lpgaandroid&feature=nav_result#?t=W251bGwsMSwxLDMsImNvbS5qdWx5LmxwZ2FhbmRyb2lkIl0
https://u7061146.ct.sendgrid.net/ls/click?upn=TeZUXWpUv-2B6TCY38pVLo9jw1V-2Bo5zjnJlDYvuv2Uss-2FInUxdhx3cpu4EYIFNa3ePnv7k_ZZAVFgFdz4Ps5e8Tkh1cOGvoisn-2BcjgKkPpwT17BjBPVMNM-2F1ljBkghQeN5TD6W1pCTT3EB-2FKw7m3ydlnZFCBm-2FM8STj0xyKeN-2BI-2BEDSer26Kkmmve5xozNE-2FmYeJ8IjcF3NGn8Yvr8QgdkBKd3y33xJccrGcYIeM2Xb3DLjQPHLoyQ3SrE2a4zXxdsPvnOJES5RDVtQQok8Hp-2FmDd0XYvcsvo71pP7fWA3G8XGdbodyVLCbUNU4UbHCPIK-2FliPus6euRDVwuwxvuNpKRl4P84ju44iO3ukQ6pjzo-2FQLRcdzpLoFpRKzFYm7MfNb-2BhqBEkOl1K5XQ6WG1I2VFxUHMaChTtl7XnI5ntYCrXoVemE-3D
https://u7061146.ct.sendgrid.net/ls/click?upn=TeZUXWpUv-2B6TCY38pVLo9q4eqF-2FTGW9MUBbPgjBAiw5RHwkDsWGCoLbukaAkmS8wyuZy_ZZAVFgFdz4Ps5e8Tkh1cOGvoisn-2BcjgKkPpwT17BjBPVMNM-2F1ljBkghQeN5TD6W1pCTT3EB-2FKw7m3ydlnZFCBm-2FM8STj0xyKeN-2BI-2BEDSer26Kkmmve5xozNE-2FmYeJ8IjcF3NGn8Yvr8QgdkBKd3y33xJccrGcYIeM2Xb3DLjQPHLoyQ3SrE2a4zXxdsPvnOJ7ktFIiYs-2B4x-2B5qPf-2FEgY80kk5IMSB6bJS6zF6NItTzjmu06EkSrCSrxUnKdsFPH3Xsx-2BKnkjtkYPXl5rccr9B4SZQ1RbIF4qVZFHoHtYG0ix5C-2FaHsWDk-2ByHx8gjhqHHsnb4gTQQWtf51U-2BJCPDQn8SWocXqCtBToErxEr-2BOdUI-3D
https://u7061146.ct.sendgrid.net/ls/click?upn=TeZUXWpUv-2B6TCY38pVLo9qOrmoYB1j0Snk5U43JMT06Ksh8tzK3oTJkawHe7flYgsf83_ZZAVFgFdz4Ps5e8Tkh1cOGvoisn-2BcjgKkPpwT17BjBPVMNM-2F1ljBkghQeN5TD6W1pCTT3EB-2FKw7m3ydlnZFCBm-2FM8STj0xyKeN-2BI-2BEDSer26Kkmmve5xozNE-2FmYeJ8IjcF3NGn8Yvr8QgdkBKd3y33xJccrGcYIeM2Xb3DLjQPHLoyQ3SrE2a4zXxdsPvnOJNm2gE-2F2GZgPnr4uF-2FPpufNyYqyhO835fgMpEuQPXhX1USQPhAvD42KXr4arqcEPHSAh5QIZzejIQ01eHtvuQ0INIuO6e8ZImoLDNwEqHnQUL6J4A8N-2BnsqLM5aUM3StWSsva4B9D8VIQC2cNyO3qYy-2Br89V1yDPfIfLIOB45emQ-3D
https://u7061146.ct.sendgrid.net/ls/click?upn=TeZUXWpUv-2B6TCY38pVLo9tHp7PKc-2BrGcBnOP6-2F9vNOS-2BCL8CvrzFOk4qkL-2F-2FtyRIJtwT_ZZAVFgFdz4Ps5e8Tkh1cOGvoisn-2BcjgKkPpwT17BjBPVMNM-2F1ljBkghQeN5TD6W1pCTT3EB-2FKw7m3ydlnZFCBm-2FM8STj0xyKeN-2BI-2BEDSer26Kkmmve5xozNE-2FmYeJ8IjcF3NGn8Yvr8QgdkBKd3y33xJccrGcYIeM2Xb3DLjQPHLoyQ3SrE2a4zXxdsPvnOJQBcRgpcNlT-2BvW9LBqInVlGLwztBBW-2Fj1u7-2BVpVDCNwiqHyEEZ-2FTB1zy6dqxI-2Btw444QhHuQcFUIuC0kjjasnpiBriEDt8LHLlKUXfj16NzkZwZr8KJ9EjeWVm-2FbaRgYfTGmgcdPMq1wGRfWo-2FKNIIqDAFpyni8zXumVbejlNt-2BY-3D


   
 

   
 

Today, with a presence in over 130 countries and regions, Sanrio continues to strengthen its global 
influence in entertainment through consumer products, digital content, and immersive experiences.  

Guided by the vision “One World, Connecting Smiles”, Sanrio is committed to creating smiles, one 
person at a time, and spreading the circle of happiness even further afield. As it evolves into a global IP 
platform provider, Sanrio aims to generate new value in entertainment and shape the future of fun and 
joy through co-creation with people around the world. 

Media Contact 
sanriopr@sanrio.co.jp  
For more information, visit https://corporate.sanrio.co.jp/en/  
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